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VOD gebruik
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Aantal VOD-diensten
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VOD-diensten naar HH omvang
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Gebruik VOD-diensten
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Meetinstrumenten

KANTAR

Who s present? I

People Meter Router meter
* Meet fijnmaziger en meer kijkgedrag * Meet al het A/B/S VOD kijken, zorgt voor
» Klaar voor addressable en connected TV meer inzicht in het overig schermgebruik
» Beter registratie mogelijkheden voor * Maakt de toevoeging van het online
panelleden kijken bij operators en broadcasters
mogelijk
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We measure total SVOD/AVOD viewing

142 minutes daily
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Viewing in August 2022 — All aged 4+

37 minutes daily
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NETFLIX
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Total Video-sharing
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222 minutes daily

Tablets
PCs
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Source: BARB August 1st—31st 2022
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We know which screens are used

Viewing profile by device — aged 4+
August 2022

Tablets
PCs 34% 94%
TV sets I
|

Total Total Netflix Total BVOD Disney+ Amazon YouTube/ TikTok
Identified Broadcaster PrimeVideo Google Play

Source: BARB August 1st—31st 2022
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Originals burn bright for SVOD services

Daily average audiences by SVOD show — top 100 shows
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Library titles provide a bedrock

Daily average audiences by SVOD show — top 100 shows

These five shows account for 20% of audiences for top
100 shows & 10% of audiences for all SVOD shows

The Office US (N)
The Simpsons (D+)
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Bedankt voor uw aandacht!




